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STRATEGY, UX/UlI,
STANDARDS (2021)

v2.0 CREATIVE SOLUTIONS FOR
A SUNSETTING PLATFORM
Competitive Analysis
Ideation + Iconography
Development
Leadership
Creative Direction
Wireframing + Prototyping
Copy + CSS
UX/UI Design Systems
Dlgtal Standards
Analytics
Roadmaps + Plans

Presentation Decks
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deluxe

deluxe

OURSE - UXIUI WIREFRAMES

L!"I

(M NOWM - BARERY & CARE

MNone of the Gluten,
t

FLOWERS - UXUI WIREFRANES.

@ i

An original series by

deluxe

deluxe

“UX/UlI GURU" - THE
CREATIVE ROLE (2020)

SEASON 05 ON-AIR TALENT FOR 7
CHOSEN CONTESTANTS (CLIENTS)
Leadership
Community Research / R&D
On-Line Strategies
Process Maps + User FLows

Wireframes + LoRes

Creative Direction
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\/

SERVICES EXPERIENCE
STRATEGIC AND CREATIVE POSITIONING
December 2652018
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s B5Y  amazon  wamart ©TARGET  Sears
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n eturns Process 4
T Visualis *) Returns
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The returns process is a quick, simple t

Areturn is an item, brought to a
So, whatexactly is gestuystore. regardless of condition.
a“return”? origin or intent. It can also be an

Majorty o returns happen in-store, regardliess of origin

Too many returns - costing $4 billion yearl

"
exchange, a trade-in, or a recyclable. #1Returns reason - “broken”

Returns “processed bins” archaic and antiquated - leading to lost time, loss
of goods. and employee frustration

BEST
BUY.

s fullservice, with

customer tools

Recycling & Lockers o w o e “Best Buyer” “Best Buyer”
Aron Placement Pl Byt Bt Ly ﬁ' Pilot Application Parking Space
a (&) 6, App)
BEST
. pilot Member BUYc
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STRATEGY, UX/ULI,
OMNICHANNEL (2018)

parking Sign Optons
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50+ PAGE
w| B $4 BILLION UX/UI STRATEGY
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Field Research / R&D

exostesx “Best Buyer” - - P— - Competitive Analysis
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lﬂ ‘ X Ideation
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Development
Leadership

Creative

Writing + Copy

App Design

Processes

Documentation

@5
:.E-M—c iyl - S 0 ]
o o St L P i

a3 resentation Decks

;r:-.if( i

Hollawd Wood: - 4




TO GET STARTED BULLDING YOUR Rzr,
"PLEASE SELECT SEAT DRTIONS, oz s

RIRXP4Turbo
g B

€» POLARIS

STRATEGY, UX/ULI,
CREATIVE WORK (2018)

UX/UI SHOPPING CART ACROSS 7
BRANDS AND 7 LANGUAGES

Competitive Analysis
Ideation

Development

Leadership

UX/UI Design

Phase | / Phase Il Solutions

Copy

CSS Code

Analytics / Heatmaps

sezss | B Siar

Documentation

Presentation Decks
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HOMESCOUT - AUDIENCE FEATURES HOMESCOUT - AN IMMERSIVE SEARCH EXPERIENCE (ISE) HOMESCOUT - A 100% NATIONAL AND LOCAL, MULTIPLE LISTING SERVICE (MLS)

o
st it T Landas (100 K shrsdith e Agents esused by The B
FEATURES
NEW LoOK AND FeEL WTERFACE —— — e
e The HomeScout Advantage
CONSUMIR N GACRNANT & SHARING cuen e :

AND OF COURSE, SPEED, SPEED AND EVEN MORE SPEED...

FIND THE HOME YOU'LL LOVE YOUR PERSONAL PATH

Ho@ut‘

Your personal path to a place you’ll love

o st cuemtion. et el estate WEBTums W S P & e
ST imnn W 59 Mg merwate

STRATEGY, UX/UI,
BRAND WORK (2017)

Dt o .
et e et e s, s i
it i o g it o o
o b ok i e e e e o o bt
g pemn bt e

CREATIVE DIRECTION FOR A
HOME BUYING APP

Brand Strategy
Creative
Brand Name

HomeScout HomeScout Tagline

Yourpersona pat 0.3 lacey ove Yous personal path 0. lace vl ove

VIPs C Pl
CORE PREMIERE RELEASE ViPs Commflen Logo Work

Launch Date: APRIL 1, 2017

S . Launch Strategies
[ i | [ comincion | i | :
[ v | bl App Design
v oo | IECITT
e v v T ~— Communications Plans
E = ki B ——
M M o ! S —— Writing + Copy
: : WEARE STIL LISTENNG | o coman neons [EETIECTI -
o Y — - s “Introducing” Video
. -m;_ comin o T [—
E -mm-: E— | Presentation Decks
v I e
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STRATEGY, UX/ULI,
BRAND, PRODUCT (2016)

£ oo pagry F-
iy -..'.".m..f,‘_"'_"‘ cam Gang
if ey

Ideation + Execution
Complete Brand
Strategy
Creative Direction
UX/UI Design + Code
Packaging
Storyboards + Video
Marketing Materials
Launch Plans

Presentation Decks
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CARLSON SCHOOL -

e CARLSON SCHOUL  wasmen  sacamismises  oscowiousion et s

CARLSONSCHOOL

Astend

po—
Video Tour: Carlscn
School of Maragement

Connect Artend Mews
> . Fapra—
. . SHARE TOUR ALUMNI NEWS .
AL PRGEESSIONAL DIVELORMENT »
News. [ —

UPOATE O INED ¢
REGUEET TRANEERIFT
CARLIGN BEHOCL MAGATINE +

T, e Ea " CARLSON SCHOOL

OF MANAGEMENT

UNIVERSITY OF MINNESOTA

For Individuals

Dean’s Excellence Fund

UX/Ul, STANDARDS,
CODE (2016)

FHES FEAR, THE DLANT ERCTALINGE FUND WILL SUPPORT

Development + Design

DEVELOPMERT NSRARCH Art Direction
Wireframes

AALITIES Fusice

SCHOLARDHPS SCHOLASHIPS

Schematics + Architecture
CARLSON EXECUTIVE EDUCATION COURSES o g iy e

Web Standards

@ @ et CSS + Html + Coding

ot

Give by Phans Give by Chock Drupal Engine

ML Madbond Durvion brbntey: Biirorss o Pblic Poey s e - b

Presentation Decks
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Basgny, Segrt 93, 2918

NOW LEASING
EDITION Apariments
Checupancy 2016

New Fous-Acre Park to be
Located at Boarsicp of
new Apartments

e About
ON Apartments

Parwners / Updates
News and Happenings

Stay Conneesed
Contact EDITION

€ aaimas =

L . =
B fvo s
— raxe

NOW LEASING - BOUTIQUE URBAN RESIDENCE

opening oo

EDITION m THE NAIGHRIRAIOD DTN

“edikion

NOW LEASING.
FOR SPRING 216

ER-N-BEN-]

Foiion

I BUIDING PLANS

MINNEAPOLS FUN FACTS

i e | pev i | e % SRS

i e | b | e gD

EDITION N8 [N

.m e,

;P T

E

INESTLED ON'A FOUR ACKl URBARLPARK. l'_'E-|-1

BCHECULE A TOUW

BOUTIQUE URBAN RESIDENCES

EINTICN i 3 oo, f e i e s i 4 3 i vy i By,

OPENING

SFRING 2014

EDITION W08 LA e .-.,."»... L

AMENITIES

T T D T
i A AT Wty A, Cougtn Wpacan et o Commsan) (o] (DT

EDITION

Boutique Living in an Urban Setting

BRAND, UX/UI, COPY,
CAMPAIGN, (2015)

Brand Development + Design
Logo Work + System Id
Marketing Materials
Newspaper Brochure
Enewsletter
UX/UI Design + Code
Html Website (V.1)
Responsive Website (V.2)
Rentcafe Engine
Skyline Illustration
Map Illustration
Sales Copy

Icon Work
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Garibou [Scorree. GREAT BREAKFAST OPTIONS

DELICIOUS OPTIONS
ALL DAY LONG.

: AMY’S BLEND
- (ood. morninra - - |S BACK! -

10% ALL SALES WILL BE

~FALL'S PERFECT PAIR-

DONATED ANCERCARE®

Blend, Kr

A,
A i o r‘o‘.
T4 cmare  FIND ASTORE =

PLEASE VISIT ONE OF OUR LOCATIONS
14638 Cedar Avenue, Apple Valley
3868 150th Street West, Rosemount
100 East County Road 42, Burnsville

HL, were Cardboi
LET'S HAUE COFFEE SOMETIME

C—

FOR SPECIAL OFFERS AND FUM ALL YEAR LONG. b am

Text TWINS to 80565 2 =¥

COFFEE.

PRINT, DIGITAL,
MARKETING,
CAMPAIGNS (2014)

Email Blasts

Advertisements

On-Line Ads

Ww q? Packaging

TO MAKE YOUR MORNING!

Point-Of-Purchase

Web Banners

FREE DRINK . im ¢
. ON YOUR BIRTHDAY b, i In-Store Displays + Signage

CLICK HERE
for Offers and Deals

Web Take-Over

Stadium Led Digital Ads

CRANBERRY 4} CARROT CAKE MAINE BLUE-

ORANGE SCONE MUFFIN BERRY MUFFIN

DD CLICK HERE TO TELL US YOUR PREFERENCES

Cariboou 3 fT OURCOFFEESPEAKSFORITSELF T Ganibou &
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B UPTON

=
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v WY

U P MINNEAPOLIS
WHERE THE GREENS MEET THE BLUES

BENEFTS OF A NEW U

UPTOWN ASSOCIATION

THE BUSINESS OF COMMUNITY

BEUPTOWN.com

3X CAMPAIGNS,
I . & % BRANDS, UX/UI, COPY
: » ' (2008-2014)

THINGS TO DO

Brand Strategies + Plans
“ UPTOWN is a unique destination that combines shopping and dining with nature and lifestyle. ”

Creative Direction

_ Grant Writing (Won Both)
. Fuslon o Art, Flavor, s Flair 2009

UPTOWN ART FAIR

y  ABCUST 38

Logos + Taglines
Presentation Decks

Brochures + Copy

Photography
Wireframes
UX/UI Design + Coding
Storyboards + Videos
Marketing Materials

System lds

Illustrations

Holluud Whod - 11




mcom bome. Pick Video Py Navigaton
1 I

jean  dmman dimpen  4wnoen

s sl Tl S

qP | MODEL OVERVIEW >

Secondary nay bar appears at nding, then
isotvs below: Swiping ecums nav bar

1. Hidden Storage 2. Configurable 3. CUE Screen

Instruments.

. High Res Gamera

Video Plays

Model Overview
o= [

Resolve to:

i

s e LG n 4 o

Gallery Open

s 7 8 e oty

qP MODEL OVERVIEW >

THE ALL-NEW
CADILLAC XTS
HAS ARRIVED. S,k

Current Offers

Locatn s Dusler

Gat Updates

NEXTSTEPS FOR

SHXHXX

EADILLAC SEDANS:

join us on f

9

PN

Faa P
gy} CERTIFIED { CERTIFIED
\N-"J PRE-CWRED ETENT 5 A

PREWRED EVENT

LOCATE & VEHICLE 3%

ADCATE A DEALER = EXPUDRECTS EPORT SADAN »

CADILLAC SRX CROSSOVER
LEARN MORE »

BUILD YOUR OWN »»

: J ocam avescur  §
(o) CERTIFIED  § ooy i é‘-'?_’i—-‘-’iﬁ + 1,9&':',"535':

fallon

UX/Ul, PROTOTYPING,
DIGITAL (2011; 2012)

User Flows
Wireframes
Architecture
UX/UI Design
On-Line Static Ads
Digital Dynamic Ads
Web Banners
Digital Formats

Presentation Decks

Hollaud Whord



OHE HAMD. OHE WAGOH.

No'iob too big.
No person too small.

thanks to Its rugged lightwelght construction.
Large wheels and hig und clearance help you
eross rough terraln while you pull simply, with one
hand or & garden tra

— Ursa's ErgoPivet™ engineered to hamess basic 4

- physics. When y remove the Cargo
convenient locking pin ta unlo.
weight of the load works as & counterforce t
~ lighten the load on you. This Way you unloa
* much as you want, when you want.
- Ursa's Cargo S tilts beyond 90° to remave
“all Its contents singular, effortiess motion.
That's heavy-duty -ﬂ__-n-y.

URSA WAGON

B WA FRELR, MIT ACURILE.

CUT caroon
CUT cests
CUT norse

o8 oA 0 B4 BTT2 A4 08 VENT riaw g com

BRAND, UX/UI, PRINT,
DIGITAL (2010)

URSA WAGON
= ot

Creative Director
Brand + Design
Logos + Tagline

Brochures
UX/UI Design + Code
Marketing Materials

Photography

Tradeshow Booth
Print + On-Line Ads

P.O.P. Displays

WSO8 FLATIREE
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THE NEW RITUAL

NEW RITUAL
'

ULTRA LOUNGE

Bellanotte

W RITUAL HAS BEGUE
BKYWAY | MINNEAPOLIS
capsuliralounge com

2X BRAND, UX/UI, PRINT,
DIGITAL (2008, 2009)

Marketing Strategies
Escape Logo
Brands
Photography
Video
Copy

UX/UI Design + Code

Marketing Materials
Menus
Signage
Press Releases

Advertisements

* E

Hollad Woor - 14




GET LIT. CHILL QUT.

g MODWARE

fi easy. exciting. evolutionary, )
evolve for $99

GENEED

voowama | CRASE + MOD KIT

BRAND, PRODUCT,
UX/Ul, PACKAGING
(2007)

Ideation + Execution
Brand
Strategy
Creative Direction
Packaging
UX/UI Design + Code
Website
Storyboards + Video
Marketing Materials
Launch Plans

Presentation Decks
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HomeScout

Your personal path to a place you’ll love

8 o swmwm .

DOOR & GLASS CO = 3o

csoM

¢

@ Hi Z =

CARLSON SCHOOL g & *
OF MANAGEMENT Lol AL G

RECENT LOGO AND
BRAND WORK

Home Searching App
Custom Hardware Company
College Centennial
Cleaning Service

Downtown Mpls Residences

Millennial Beauty Product

Quick Clinic Care

rebella

ANTI-AGING FOR ALL

EXPRESS MD

PRIMARY CARE, BEHAVIORAL MEDICINE AND WELLNESS
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UX/Ul + STRATEGY + BRAND + DESIGN + DIGITAL + PRINT + COPY + CODE + MARKETING + PRODUCT+ PRESENTATION

[ 0000.Stimuli Brand Development
[ 0001.Metrix Communications
[ 0002.Carlson Companies

[ 0003 Pillsbury

[ ooo4.Weston Station

[ 0005.Science Museum of Minnesota
[ 000&.5timuli Video Game Show
[ 0007.Ultra Wheels

[ 0008.The Big Frame

[17 0008.The Fine Line

! 0010.Johnson Components

[ 0011.Midwest Mortgage

171 0012.Buoy Dog Productions
[ 0013.Thyme In The Kitchen

7] 0014.8t.Thomas University

[ 0015.The Millennium Project
[ 0016.World Cyeling Productions
9 0017.The Design Group

! 0018.Great Waters Brewing Company
7] 0019.KeyTech

17 0020.Royal Banks of Canada
[ 0021.Pheoll Fasteners

[ 0022.United Way FCN

7] 0023.AIGA Series

(7 0024.EMC Casinos

! 0025.NoLimit Publication

[ 0026.DataSource Hagen

7] 0027.Equity Partners

[ 0028.MSPI Brand

[ oo29.Cargill

[ 0030.The Bagel Mitt

B9 0031.All Golf

[ 0032.Beland

W 0033.Pylon

[ 0034.Youth Science Center

! 0035.Milkweed Editions

[ 0036.Network Management

[ 0037.0ur Lady of Peace

7] 0038.Lawson Seftware [iJob]
[ 0039.Parametrica

[ 0040.Creekridge Capital

[ 0041.Mediject

[7] 0042 EFAST

[[7] oo43.coteligent

9 0044.Diffa

! 0045 Manhattan Toy Company
[[7] 0046.Bacardi

7] 0047 Figments

[0 0048.Dvorak Photography
[ 0049 Midway Uniform

[ oos0.MmsI

17 0051.MNovus Maketing

9 0052.¥2K Posters

[[7] 0053.Urban Ventures

[[7] 0054 .Chief Manufacturing
[ 0o55.1CMS

9 0056 William J.

[[7] 0057.Bryant Lake Bowl
[[7] 0058.Howman Architects
[ 0059.HDSA

[ 0060.Innuity

['7] 0081.Javelin Solutions
[ 0o62.Stimuli-Poll Brand
7 0063.5iren Publication
[ 0084 Golf Labels

[[7] 0065.MedTronic

[[7 0066.UnitedHealth Group
[ 0067.5tAnthony

7] 0088.Metcouncil

[[7] 0069.3M Stemwinder

7 0070.Accountability

[ 0071.MN Cpera

[[7] 0072.Luthern Brotherhood
[17] 0073.United Health Group
[ 0074.Blue Missile

[ 0075.5choel of Music

['7] 0076.Martin Luther King Jr.
[ 0077.Ted Mann

9 0078.Arts Quarter

[ oo79.Ccompass

[[7] 0080.Extreme Athletics
[ oos1.sPCO

[ oos2.Atomic Playpen

[ 0083.MGI Pharma

[ 0084.DIFFA Surrender Diva
[ poas.Navicom

[ 0086.Packaging Department
[ cos7.3Mm

[ ooss.Halo Sleep Sack

[ 0089.iShopTV

[ 0080.Bearfoot Landscape
[ 0os1.Best Buy's vprMatrix
[ 0092.Target

[ 0100.Brand Corps

[ 0102.URSA

[ 0103.CAPA

[ 0104.Modware

9 0105.0C Group

[ 0106.DJ Jon Frank

[ 0107.Hour Car

9 0108.Page

9 0108.CcC8/HardAn

7 0110.Invoke Systems

[ 0111.Escape Ultra Lounge
B9 0112.DCNC

9 0113.Fiant Dental

[ 0114.Bellanotte

[ 0115.Microsel

[ 0116.Aesthetica

9 0117.Hart Skiis

[ 0118.8pirit Squads

[ 0119.UcfiM Libraries

[ o120.8ve

[ o121.EVE

[ 0122.Revamp

BB 0123.Lazair

9 0124.Argent

[ 0125.Esthesia

[ 0126.Captains of Guard
[ 0127.Framing The Best
[m 0128.Cheery

B 0129.All God's

7 0131.Ambassador Mortgage

W 0132.NRT

[ 0133.0lup

[ ©134.DIVA MN 2005
E 0135 .CommonSense Mortgage
[ 0136.Private Toy

P 0137.Tommy's

[ 0138.Cascade Mortgage
7 0139.CEA

7 0140.Bella

[ 0141 Koch Group

! 0142 Mozaic/Diva MNOG
[ 0143.Sportscrusader
[ 0144.Ackerberg Group
[ ©145.Sherlock Holmes
[ 0146.AgEcon

7 0147 Colorware

[ 0148.0IVA 2007

[ 0149 Perfect Stall

9 0150.ContEdGroup
9 0151.Buttout

[ 0152.Art of Optiks

[m 0153.Chavez

B9 0154.Trexin

[ 0155.Midwest Motoreyele
[ 0156 Club DIVA

(7 0157 .Uptown

[ 0158.RBN

[ 0159.5untide

[ 0160.TakeDown

(7 0161.LocalDrafts

7 0162 .Marnita's Table
[ 0164.Pragmatek

[ 0165.Tie Boss

[ 01686.SkyWay Open
7 0167 Garden Guard
[ 0168.Top That

(7 0169.Rozin 2016

B9 0170.Antonio

7 0171.Camp Foodie
B 0172.Strommen

[[7 0173 Handcast

9 0174.Underthink

Bl 0175.247

[ 0176.National Overdrive

[ 0177.Fallon

[ 0178.Graves

[ 0179.caribou Coffee

[ 0180.H20 Innovations

[ 0181.SparkHouse

[ 0182.Stuffies

B9 c183cCTI

[ 0184.MIMN

[ 0185.Medica

[ o186.DivConstruct

[ 0187.MinuteGriller

[ 0188.Rebella

[ 0189.PearlPower

9 o190.85well

[ 0191.BeautyGlue

[ 0192.ZcomWorks

[7] 0194.RLFitness

[ o195.Livewell

[ 0196.Empire Door&Glass
[ 0197.Edition Apts

[ o198.capella

7 0199.ExpresshMD

[ 0200.Carlson School ef Mgmt
[ 0201.HomeScout

[ 0202.GreenClean Crew

[ 0203.AngieCare

7 0204.Christopher and Banks
[ 0205.Tangletown Assoc

[ 0206.Polaris Industries

7 0207.Collegis Education

[ 0208.RF&4 Residences

[ 0209.Best Buy Corporate
7 0210.GL Furniture

% 0211.Howard Roark Associates
[ 0212.Lifetouch

g 0213.Deluxe-Small Business Revolution
[ 0214.Surescripts
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